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TIME OF DAY

People Registering

DAY TOTAL PERCENTAGE 

Monday 44 15.49 % 

Tuesday 40 14.08 % 

Wednesday 47 16.55 % 

Thursday 49 17.25 % 

Friday 61 21.48 % 

Saturday 19 6.69 % 

Sunday 24 8.45 % 

Total 284 99.% Average Daily 



    

MEMBER PURCHASES OVER LAST 40 DAYS 
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MEMBER PURCHASES OVER LAST 7 WEEKS BY STATE 
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PURCHASES BREAKDOWN BY POSTAL AREA 
 
 

 
 
 
 

AGE DEMOGRAPHIC BREAKDOWN 
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RETAILER PURCHASES BREAKDOWN 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Coles	32%

Woolworths 30%

Hoyts	8%

Village 7%

Events 5%

Myer 3%

David	Jones	2%
BCF 1%

Other	12%


